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Rogaland Sparebank; a new bank, a new
stategy period

Key figures as of Q3

Capitalmarked presentation will be
available at 11.30:
https://www.rogalandsparebank.no/inve

r-relations



https://www.rogalandsparebank.no/investor-relations
https://www.rogalandsparebank.no/investor-relations

Financial Targets for 2021-2024

ROE CET1 Dividends

178% 17,8%

15400 17,5% 75 % 75 % 75% 50-75%
4%
9,7% 8.5 % 9,9% 10 % 16,6 % Lig e
’ 62,5 %
2021 2022 2023 oM24  Target 2021 2022 2023 9M24  Target 2020 2021 2022 2023 Target
2024 2024 2024
* Internal goal of + 1,5 % management buffer above the
applicable regulatory requirements at all times
Profitable Growth Customer Satisfaction Retail Customer Satisfaction Corporate
82 79 81 81 80
9,0% 80
2 1,7%*
5.5 % 6,5 % 0 55.0% 78 78 78
2 71
2021 2022 2023 oM24 Target 2021 2022 2023 9M24  Target 2021 2022 2023 oM24 Target
2024 2024 2024

* Total lending (including merger) has increase by 16,7 % over the last 12 months @



New strategy period 2025 - 2028

PERIOD 1 PERIOD 2 PERIOD 3
SMB growth
New leadership Certified sustainability and ngew Merger completed
reporting New name
Customer Goal and «Den Gule Record growth corporate New strategy and
dividends performance Banken» retail market financial targets

customers
7. november 24

manaTement

2017 2020 2024 2028
|

| Profitable growth ‘ New vision

De-risking Strong growth )

corporate market and good results  Retail market Hjelmeland Expanded
New strategy and a new, in a challenging  investment Sparebank market area
customer oriented vision Climate year Stavan

. ger _
accounting in New name
the annual IT conversion Rogaland Sparebank
Building trust report —Tieto Evry

in the market

PERIOD 1: ROE>9 % PERIOD 2: ROE> 10 % PERIOD 3: ROE>11%



Solid results throughout the strategy periods

Operating profit after tax and ROE Main points
134 % ¢ « Compound annual growth rate
(CAGR) from 31.12.16 — 31.12.23 at
9,6 % & 97% & 99% o
88% ¢ 90% o 85 0% o 367 9,8%
73% ¢ 75% ¢ 330
ba1 « Costs related to changing the core
261 266 : :
244 21t banking system are charged in total
o1 197 67 MNOK i 2021, 2022 og 2023
2016 | 2017 | 2018 | 2019 | 2020 | 2021 | 2022 | 2023 | o9M24
Operating profit after tax € Return on equity after tax

9M24 includes 0,6 bn in Eika boligkreditt @



Significant improvement in earnings and dividends to
owners

Earnings and dividends per equity certificate Main points

« Total dividend per ECC 2017-2023
is 37,85 kr

« Average dividend yield in the period
is 70%

« Stable ownership share throughout
the period of 63,5%

2,8
1,3
2016 2017 2018 2019 2020 2021 2022 2023 9M24
Dividend per ECC — Earnings per equity capital certificate




The Equity Certificate

ROGS: Development in price and volume on OSE

Pris
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-20%

450 %

400 %

350 %

300 %

250 %

200 %

150 %

100 %

50 %

0%

Return from 31.12.16 — 30.10.24

23 %

391 %

Rogaland Sparebank

25%
20%
18 %
15 %
10 % 10 %
270 %
5%
109 %
0%
Equirty certificate index Oslo bgrs
Total return Annualized
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V. |
A vision says something about what

our goal is, what we should be - and
for whom
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customers
and reputation

- We must ensure good and customized customer
experiences. In everything we do, we shall
contribute to building a stronger and broader
reputation.

People

- We will acquire, develop and take
care of the best people and build a
unique and attractive culture.

Profitable
growth

- We will grow more than the market
and ensure ever-increasing profitability.

Social
responsibility

- We will make responsible choices and
contribute to the social development in our
market area.



About

Customers
and reputation

14@



Goals towards 2028

CUSTOMERS AND REPUTATION

® We will further develop our strong and clear brand e prand must be recognizable: our stripe, the yellow, and what
NELCERIERS Elle RellRiTelnNelil@olelngl o[l (e]5F \W/e will become the most visible bank in Rogaland

LAWCRNYI| R (g [el¥Te]p NolVIge=Teri [y SR oIV | [o Rl tTolloTITTW AT o RUCVS RIgETRYIIBStrenghten the bank’s reputation — thoughout Rogalanc

® We will develop a service concept that makes the
good and personal customer experiences

R ASIE GInEiE feel special and valued in the bank and receive

LN ETE o] = A RY el =Ko s @0ersonal customer service and good digital solutions (S R ERI I UE Ky
everyday life, retail and corporate market alike.
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Branding

We will become the most visible bank in Rogaland

We will further develop our strong and clear brand. The brand must be recognizable: our stripe, the yellow, and

what makes us stand out from our competitors.

We will make sure that the logo, color palette and other visual element are consistent across all platforms and

contact points. Rogaland Sparebank will continue the yellow and playful.

We will market the bank in digital, traditional and social media and prepare a channel and media strategy that

supports becoming the most visible bank in Rogaland.

We will unite the brands Sandnes Sparebank, Hjelmeland Sparebank and Den Gule Banken into a new brand —

Rogaland Sparebank

We will tell stories that convey our values and that create an emotional connection to the bank, internal pride and

show professionalism



Almost 150 years of history

©

Sandnes Sparebank

We used to be
Sandnes
Sparebank,

a bank with deep
roots in the region

Then we became Den
Gule Banken,
to become a banking
alternative also for those
outside Sandnes

&_ Hjelmeland
Sparebank

We then merged with
Hjelmeland
Sparebank, because
the aim was to
become a bank for a
larger part of the
county

@ Rogaland

Sparebank

And the result was
Rogaland Sparebank
— a new bank, which
you actually knew
before
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Social
responsibility

®



R O g a_I an d I Our head office is still in Sandnes, and in addition

we have offices in Stavanger, Sola, Hjelmeland,

Jarpeland, Judaberg/Finngy and Sand

We will be physically present in
Nord-Jeeren and in Ryfylke and
contribute to jobs and local
growth




Rogaland Sparebank Gift Fund

The gift fund is to be used for non-profit purposes and build on the savings bank's idea
of giving some of the profits back to the community of which the bank is a part




Sponsorship

As a proud local bank, we
shall contribute and show
again in the local
communities. Sponsorship
should help to strengthen and
build the bank's position as an
active supporter in society

BYENS LAG 06 BYENS BANK,
VIKTIGE DRIVKREFTER BADE PA
06 UTENFOR BANEN | SANDNES,

HAPET ER LYSEBLATT,
GLEDEN ER GUL«

@ Rogaland

Sparebank
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Customer Dividend

We share the profit with our customers through customer
dividends, - Obviously!

Kundeutbytte for syvende gang!

Nar det gar bra for banken, skal det ogsa ga
tilbake til kundene. Det betyr at en familie med 4
millioner kroner i lan og 50.000 kroner i innskudd
kan fa utbetalt ca 11.000 kroner i kundeutbytte.




Sustainability

We are committed to contributing to a better and
more sustainable future for our employees, our
customers and our surroundings

Offer sustainable products in a credible way where relevant,
both to customers and investors.

Promote sustainability in the local community via the
endowment fund and market channels.

Driving force to reduce emissions from own business and
lending portfolio.

Contribute as an active ESG advisor to our customers.
Measure, understand and actively price ESG credit risk.
Implement ESG reporting (CSRD) in accordance with legal

requirements.




People



Targets towards 2028

People

®\We will become the most attractive bank for employees
®\We will develop the most attractive managers

®\We will create a common Yellow culture

®We will strengthen the Bank’s competence base

®We will work in a more standarized way and do a digital upgrade of

Internal processes

(6]

®\We will achieve growth targets without an increase in resource use

®



@ Rogaland

Sparebank

Kan vi gjore
en avtale?

For at vi skal kunne gi deg best mulig hjelp

Ma vibe deg avtale tid med oss for du kommer
il banken,

Ring 058 pa 5167 67 00 eller sond en e-post
fokundesorvice@rogalandsparebany e

for & avtale,

Vigleder oss il 5 mote degl

Hiisen oss | banken,



About

Profitable
growtn
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Targets towards 2028

Retall

® We will take market shares where we have an office
® We will be amongst the most profitable banks in retail, compared to the banks we compete against

® We will be the best at Personal Advice

® We will work more standarized and operate efficiently

® We will improve both internal and external processes by making use of available technology and tools
® We will contribute to a lower cost ratio for the bank by increasing income without increasing costs
® We will work purposefully to increase the share within our preferred segment

® We will wnsure that we have sufficient deposit coverage

®



How?

Differentiation
We will still be yellow, different and fast
We will be the bank that is clearly rooted in its local roots, for the «ordinary» family in Rogaland
We have good advisors with a peronal touch, good competence and knowledge of the local market

Happy, peronal and a «go getter»

Operating consept
We will have Personal Counseling with credibility
Adapted concept for the right customers
Situattional choice in counseling
Streamline handling internally
Digital everyday banking and advice on life events

We deliver seamless customer experience along with competent customer service



How?

Culture

We must attract, retain and develop the best employees
We must be the best at competence building and sharing
We will create a winning team that iis passionate about the best customer experiences

We must have courageous leaders who lead the way and show the way



How?

Profitability in everything we do
We will strive to get it right the first time to ensure efficiency and satisfied customers
We must operate more proftably without becoming like our competitors
We will use the tools we can to make the operation optimally efficient
We must manage grwoth in market share without increasing the number of employees
We must charge the right price for products and services

We must focus on continuous improvements — 10% smarter



A bank for many — but not for all

The customers lives or has ties to Rogaland — south of Boknafjorden

The customer emphasizes the bank’s contribution to the local community, through sponsorship and endowment funds
The customer has several products with us, in addition to mortgage and salary entry

The customers values the bank’s values

The customers appreciate quick decision-making processes and that we provide tailored advice throughout life

The customer appreciate customer benefits and competetive conditions over market-leading prices



aaaaaaaaa

Strategic
goals

Corporate > “\ |
/ ‘{\




Objectives towards 2028 ©§82?é%2ﬂk

Corporate

The most attractive local bank for small and medium-sized
businesses in our market segment

We are present with competent employees who know and
understand the local business community

Relationship and closeness are the glue between us and our
customers

Short distance to decion-makers gives us the power to act, and

puts us in a position to find good solutions together with our
customers




@ Rogaland

Ambitions towards 2028 Sparebank

We will take a clear position as an attractive and local business bank
for small and medium sized companies in our primary market areas

We will be a local business bank that reflects to a greater extent the
local business life of which we are a part

We will iIncrease our focus on business customers and industries with

a greater degree of turnover and operations, but who also need more
holistic advice

We will utilize and challenge the Eika platform, but also seek axternal
partnerships that strengthen our attractiveness in the market and
Increase long-term profitability



Customers Profitabias
and reputation growth

DEN MEST ATT RAKT\WE

BANKEN | ROGALAND

Social
responsibility




Rogaland Sparebank

Ownership fraction 62,5% (Equity share)

Subsidiaries
(Fully consolidated)

Aktiv Rogaland AS
(under establishment)
100% ownership
Continuation of two

Rogaland Sparebank partly owned

Boligkreditt AS subsidiaries
100% hi Aktiv Eiendomsmegling
b ownership e
(ownership 60%)
Ryfylke

Eiendomsmegling AS
(ownership 70%).

Eika gruppen AS

9,4% share of ownership.
Rogaland Sparebank is the largest bank in the alliance

Eika
Kapitalforvaltning AS
100 % ownership

Eika Kredittbank AS
100% ownership

Fremtind Holding AS
ownership 20,1%

Sparebank 1
Kreditt AS

*Rogaland Sparebank ownershipstake in Eika Boligkreditt AS is 0,64%.

Partly owned
companies

Kjell Haver
Regnskapsservice AS

49,5% ownership.

Brage Finans AS
ownership 4%.
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Financial Targets 2025 -2028

ROE > 11 % (incl. hybrid), Higher than comparable banks
Yield rate : [50%-100%)]
Lending growth > 5%, increased market share

CET-1 < 1,5 % above legal requirements, as of now16,8%

@ Rogaland

Sparebank
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Rogaland Sparebank; a new bank, a new
stategy period

Key figures as of Q3




Rogaland Sparebank — A good start for the merged bank

95% ¢

204

9M20

ROE
10,3 % 9,8 %
95% & 95%
21
209 8
9aM21 9aM22

Operating profit after tax
€ Return on equity after tax

13.4 % o
11,3 %
107 % o 367
261
oM23 oM24

Return on equity after tax ex. conversion costs

Summary 9 months

Profit after tax MNOK 367,3 (261,4)
ROE on equity after tax 13,4 % (10,7 %)
EPS 10,0 NOK (7,9)

Lending growth YoY 16,7 % (6,5 %)

Net interest margin of 1,95 % (1,80 %)
Net losses MNOK 26,8 (6,5)

Solid bank with CET1 17,5 % (17,5 %)
Costs MNOK 303,1 (271,6)



Organic Loan Growth at 7,7 % YoY

Solid growth, Increasing market share in both segments

Group level YoY Grwoth by Division YoY
10% 15%
9%
8% L% 10%
8,2 %
7%
7,6 %
6% 5%
o%
4% 0%
3%
2% -5%
1%
0% -10% Gross retail lending Gross corporate lending
3020 1Q21 3Q21 1Q22 3Q22 1Q23 3Q23 1Q24 3Q24 3Q20 1Q21 3Q21 1Q22 3Q22 1Q23 3Q23 1Q24 3Q24
+ Total lending increased by 2,2 bn (7,7 %) YoY * Retail lending increased by NOK 1,6 bn (7,6 %) YoY. And by MNOK 526 (2,3%)
« Total lending increased by MNOK 353 (1,1 %) QoQ QoQ.
« Including the merger, total lending increased by 4,8 bn YoY (16,7%) * Corporate lending increased by MNOK 598 (8,2%)Y0Y ., and decreased by
MNOK 173 (-2,1 %) QoQ
* Including the merger, retail lending increased by 12,3% QoQ and 18,1% @

YoY, and corporate lending increased by 1,6% QoQ and 12,4% YoY



Profitability

Solid improvement in underlying banking

ROE, Quarterly

15,3 % 15,1 %

11,1 %
10,3 %
7.9 %
135 141
93 91
69

3023 40Q23 1Q24 20Q24 3024

Operating profit after tax

*  ROE adjusted for one offs due to the merger is 9,8% in 3Q24

Return on equity after tax

ROE, Yearly
13,4 %
9,7 % 9,9 %
0,
9.0 % 8,5 %
330 367

261 281 266
2020 2021 2022 2023 oM24

Operating profit after tax

Return on equity after tax

ROE 2023 without conversion costs 10,5%, 8,7 % for 2022
ROE adjusted for one offs due to the merger is 11,7% for the first

9 months of 2024



Net Interest Margin

Continued improvement in net interest margin

Net Interest Margin, QoQ

2,01%

190% 1,95% 1,94% 1,93%

3Q23 4Q23 1Q24 2Q24 3Q24

*  51% deposit coverage

1,64%

Net Interest Margin, YoY

1,95%
1,85%

1,56% 161%
, 0

2020

2021 2022 2023 9M24

Net Interest Margin parent bank 2,58 % (2,53 %)



Other income

Improvement in other income for the quarter

Other Income, Quarterly

3Q23 4Q23 1Q24 2Q24 3Q24
112
77
+
11
38 31
32
21
13 i
24 24 25 34

I Cl T '6 T T
m Other operating income
Change in value currency and securities
Net commissionincome
m Dividend and income from subsidiaries

. Dividend from Eika Gruppen for 2023 MNOK 28,4 (44,8) booked in the
2nd quarter

. Improvement in net commission income

. Other operating income in the 3rd quarter (74 MNOK) is linked to the
merger

2020

135

80

Other Income, Yearly

2021 2022 2023 oM24
221
154 154 160
* _6_

18

93 96

90 89
M
T - T

= Other operating income
Change in value currency and securities
Net commissionincome

m Dividend and income from subsidiaries



Operating costs

Stabile operating costs

Other Operating Costs, quarterly

134

39

87
P Ex > -

72 80 71 75 81
3Q23 4Q23 1Q24 2024 3Q24
Costs from banking operations m Costs Aktiv Eiendomsmegling

Engang/fusjonskostnader

. Some increase in the cost base as a result of the
merger with Hjelmeland Sparebank

. The number of emplyees in the parent bank is stabile
around 150 (+25 due to the merger)

. One offs / Mergereffects is mainly booked in 2nd half of
2024, total 39 MNOK

Other Operating Costs, yearly

369
a14 324 2
29
269 El "
36
2
249 214 >
239 224
44% 45%
42% ’ 41%
35%
2020 2021 2022 2023 oaM24

mmm Costs Aktiv Eiendomsmegling
Cost to income banking operations

Costs from banking operations
One offs/merger costs

Operating costs underlying banking is 35 % for the first 9 months of
2024

Changing the core system from SDC to TietoEvry is expensed at 67
MNOK in the period 2021-2023. Conversion completed in April 2023
and is in fully booked

Underliggende bankdrift inkluderer drift morbank og boligkredittselskapret



Accounting one-offs / merger effects

All accounting effects of the merger is booked pr 3. quarter 2024

Added value and costs Synergies

» Identified yearly synergies of about 30 MNOK, fully

Income Costs implemented from 2026
(MNOK) (MNOK) « More efficient operations, cheaper funding and better
Added value exchange rate 61 utlllzatlpn of the market is the contributions to the
synergies
Added value of own buildings from 13

« Costsynergies is being implemented
* Reduction in external suppliers

historic value to real value

Technical conversion 31 « Reduction in IT and alliancecosts
Direct fusion costs 6,5 «  Fundingsynergies is implemented
Marketing and rebranding 2,5 L :
« Income synergies is being implemented, increased
Advisors 6,0 efforts in Ryfylke and more effisient adviser time
Total — 28 MNOK profit contribution 74 46 « Aktiv Rogaland realtor (100%) is under establishment
(merge of the two shared ownership realtor
companies)

®



Well Capitalized and Equipped for Furter Growth

Common Equity capital ratio of 19,2 % Common Equity capital ratio of

CET-1
17,8 % 16.6 % 17,8 % 17,8 % 17,5 %
2020 2021 2022 2023 IamM24

CET1

A Well Capitalized Bank

CET-1 requirement of15,3 % from 1.8.24

Internal target of + 1.5 % management buffer

above the regulatory requirements
Internal target of minimum16,8% from 1.8.24

Preliminary estimates of new standard method
(Basel IV) increases CET-1 by ca 2,6%

The bank expects new pilar 2 in 2025. Pilar 2

increased to 2,3% after the merger



Loans to customers

The share og retail loans has increased significantly over the last 5 years. Low exposure towards
real estate development

Distribution by sector Corporate loans to real estate

Other
4%

Housing
cooperative
8%

ercial Lsa(\;d
building building 0 \

y
Commercial real . . /
/ efétl?/ze Houzlrn%gj;?:ttjslldlng %

Retail
customers
75%

“\ Commercial rental
60%

Buidling &
construction Housing rental
2% 18%

\ Public and
\ Retai private services
services 2%
1%
Farming
Other* 4%

1%

Low exposure to cyclical industries
Insignificant direct exposure to the oil industry
Stabile exposure towards commercial real estate



Losses on Loans and Guarantees

Stable low losses, some increase in noe one-off losses and model effects in 2"d quarter of 2024

Losses on loans and guarantees, QoQ

0,06 %
4
6
-0,09 %
3Q23 4Q23

Losses on loans

Losses on loans and guarantees, YoY

0,26 %
20
0,08 %
7
0,00 %
1Q24 2Q24 3Q24

Losses in % of gross lending

0,16 %
0,10 %
23 0,04 % 0,04 % 2!
11 11
-32
-0,13 %
2020 2021 2022 2023 oM24

Losses on loans Losses in % of gross lending



Non-Performing and Doubtful Loans

Some improvement in non-Performing loans, stabile development

Non-performing and doubtful loans Write-downs
1,29 %
: 1,23 % 0,63 %
1,04 %
0,
4 - 0,37 % 0,35 % SR 0,39 %
0.5 % 038 % £}
412 52
380 14 19 - 30
44 25
251 237 43
215 74 72
38 34 50
. . . . . . 2020 2021 2022 2023 om24
2020 2021 2022 2023 omM24 = Step 1 provisions
_ Step 2 provisions
Non-performing and doutbful loans Individual write-downs (Step 3)
Net non-performing and doubtful loans in % of net lending Total write-downs in % of gross lending
. The increase in non-performing and doubtful loans is mainly linked to

the restart bank, Balansebank, which is in line with its mandate



Non-Performing and Doubtful Loans Retall

Stabile and low Non-Performing Loans in ordinary retail. Somewhat higher in Balansebank than
normal

Gross default rate retail Gross default rate retail
1,2 % 18% 350
16%
1.0 % 0 300
12,8 % 14%
250
0,8 % 12%
10% 200
0,6 %
, 0,5 %
8% 150
04 % 6%
100
4%
0,2 %
2% 50
0,0 % 0% -
2015 2016 2017 2018 2019 2020 2021 2022 2023 3K?24 2015 2016 2017 2018 2019 2020 2021 2022 2023 3K?24
Retail without Balansebank (L.A) Balansebank (R.A) Retail without Balansebank Balansebank

Expected Non-Performing and Doubtful loans in Balanse Bank is 10%. All

Lendi | from Hjelmeland Sparebank is included in 3K24
loans in Balansebank is secured with residential buildings within 85% LTV SACing VoM from F) P

®



Non-Performing and Doubtful Loans Corporate

Reduction in risk for coprporate loans over several years entail less pressure in the portfolio given
todays market situation

Gross default rate Corporate

8%

7%

6%

5%

4%

3%

2%

1%

0%

18%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 3K24

800

700

600

500

400

300

200

100

Gross default rate Corporate

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 3K24

Lending volume from Hjelmeland Sparebank is included in 3K24






Sustainability in the customer dialogue

We are comitted to contributing to a better and more sustainable future for our employees, our customers and our
surroundings

Goals achieved within sustainability in 2024 Distribution of ESG assessments of corporate market customers

* The gola of ESG-assesting 80% of our corporate
customers is achieved in 2024

20 %

» Retail has doubbled its green lending volume in
2024.

» Green corporate lending has exceeded 1,35 MRD
NOK, and is on its way to achieve its goal of 400
MNOK in new green loans in 2024.

54 %

Lav = Medium Mangler vurdering




Energy Labeling

Working on collecting data

Amount of houses with energy label

60 %

54 %
. 49 9%,

50% 45 %

40 %

20%

20%

9 9%
10% 59, 7% .°
C B
2022 2023 2024

Andel lan med energikarakter MAndel 1an med energikarakter A eller B

Criteria for the green loan programme

* Mortgages with energy labeling A or B
* Loans built with TEK10 and TEK17

« Solar panels

* LED light

* Granted last 5 years

o We have energy label on about 27 % of the banks real estate portfolio

o All the corporate loans have been financed/refinanced within the last 5 years
and qualify for the bank’s green loan program



Green Fraction in Rogaland Sparebank

Total green fraction Total green fraction Total green fraction
retail 22 % corporate 15 % 21 %

4% 1%

98 % 49 % o7 %

® Energimerke A = Energimerke B TEK100g 17 mSolceller og ledlys

The green fraction is calculated based on the bank’s green framework



The increase in lending volume has lower capital tie-up

Volume growth within the retail and SME companies requires less capital
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Increase in lending volume and continued strong CET1

Volumegrowth in retail and SME requires less capital (Leverage ratio 9,1%)

Loans to customers Leverage (Equity/Total assets), Yearly
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Net Commission Income

Steady increase in all types of comission income — High internal focus over time creates results

Provisjonsinntekter, siste 5 kvartaler
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Product Distribution
Financial Instruments (asset mgt. and sales)
® Transaction Services

Provision Costs
Insurance Sales
Guarantees

Real estate sales

. Good activity in real estate salesd

. The increase in product distribution in the 3rd quartes is provisions
from Eika Boligkreditt

Provisjonsinntekter, arlig / hia.
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Real estate sales

Steady increase in all types of commision income



Margin on Loans and Deposits

Stabile Nibor increases lending margin and reduces deposit margins in the retail market

Lending margins Deposit margins

1,46 %
1,34 % Lt
0,97 % 1,03 % 1,03 %
0,76 %
0,47 %
3Q23 4Q23 1Q24 2Q24 3Q24 3023 4Q23 1Q24 2Q24 3Q24
Lending margin retail == Lending margin corporate Deposit margin retail == Deposit margin corporate

Marginen beregnes som differansen mellom gjennomsnittlig kunderente og gjennomsnittlig Nibor3m. Utldnsmargin = snitt utlansrente — snitt Nibor3m. Innskuddsmargin = snitt Nibor3m — snitt innskuddsrente



Deposits From Customers

By division Deposit-to-loan ratio

. 51%
50% 50% 48% 48%

Deposits Retail m Deposits Corporate

3023 40Q23 1Q24 20Q24 30Q24

Deposits from Hjelmeland Sparebank is included in 3Q24



Liquidity

LCR at 300 % | NSFR at 128 %

Funding(MNOK)
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Liquidity reserve, (MNOK)
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Em \ortgage loans available for Covered Bonds Liquidity facility Norwegian Central Bank

Free Liquidity = Liquidity buffer

. Norske kommuner internrates AA



Liquidity

NOK 4,2 bn. EX. cash

Composition liquidity portfolio

Domestic
Municipalities
(RW20)
Foreign S
Covered Bonds Foreign
9 % Municipalities
(RWO)
9 %

Gov't

Guaranteed

19 %

Domestic
Covered Bonds
60 %

Rating distribution

88%

12%

0% 0%

0%

AAA AA A BBB

Domestic municipalities has an internal rating of AA

BB



Key Figures

4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24 3Q24 oM23 oM24

Growth assets 0,2 % 22% 2,0% 1,5 % 1,1% 2,1% 1,6 % 9,8 % 5,9 % 15,1 %
Growth lending (net) 0,0% 2,6 % 2,4 % 1,4% 2,3% 19% 2,2 % 9,5 % 6,5 % 16,7 %
Growth deposits 0,5% 15% 6,2 % 0,3% 0,9 % -1,2% 2,1 % 16,2 % 8,5% 18,3 %
Net interest margin 1,60 % 1,72 % 1,78 % 1,90 % 1,95 % 1,94 % 1,93 % 2,01 % 1,80 % 1,95 %
Other income % of total income 155% 16,4 % 33,2% 19,0 % 11,2 % 16,2 % 31.2% 37,1 % 23,6 % 29,5 %
Cost-to-income ratio 53,7 % 53,9 % 44,3 % 42,4 % 51,2 % 41,1 % 35,4 % 44,4 % 46,4 % 40,5 %
Costs as % of av. total assets 1,0% 11% 12% 1,0% 11% 1,0% 1.0% 1,4% 11% 1,1%
Return on equity before tax 7,9 % 9,4 % 139% 14,5 % 10,2 % 13,3% 15,8 % 17,1 % 125% 15,3 %
Return on equity after tax 59 % 8,3% 12,7 % 11,1 % 7,9 % 10,3 % 15,3 % 15,1 % 10,7 % 13,4 %
Capital adequacy ratio 20,7 % 20,2 % 20,1 % 20,1% 20,4 % 20,7 % 21,4 % 21,1 % 20,1 % 21,1 %
Tier 1 capital ratio 18,4 % 18,2 % 18,2 % 18,2 % 18,5 % 18,0 % 18,7 % 18,6 % 18,2 % 18,6 %
CET1 17,8 % 175% 17,1 % 175% 17,8 % 17,4 % 175% 17,5 % 175% 17,5 %
Risk-weighted assets 16.638 16.841 17.236 16.868 17.410 17.898 17.889 19.698 16.868 19.698
Number of man-years 151 155 155 155 154 152 150 181 155 181
Stock exchange price 94 87 85 83 91 101 96 107 83 107
Equity capital certificate % of equity 63,8 63,5 63,6 63,6 63,6 63,6 63,7 62,5 63,6 62,5
Earnings per equity capital certificate 15 2,0 31 2,8 2,1 2,8 41 3,8 7,9 10,0
Book value per equity capital certificate 100,4 96,2 99,3 102,0 106,6 109,3 105,4 108,6 102,0 108,6
Individual write-downs in % of gross lending 0,12 % 0,11 % 0,11 % 0,11 % 0,17 % 0,17 % 0,16 % 0,18 % 0,11 % 0,18 %
Coll. write-downs in % lending after ind. wr.-d. 0,23 % 0,22 % 0,24 % 0,23 % 0,17 % 0,15 % 0,20 % 0,21 % 0,23 % 0,21 %
Deposits to loans ratio 49,6 % 49,0 % 50,8 % 50,2 % 495 % 48,1 % 48,0 % 51,0 % 50,2 % 51,0 %
Deposits to loans ratio parent bank 88,8 % 93,7 % 95,0 % 95,5 % 96,0 % 94,4 % 95,4 % 92,4 % 95,5 % 92,4 %



Definition of Key Figures

Rate of deposits to loans

OB net loans to customers / OB deposits from customers

Liguidity coverage ratio (LCR)

Liquid assets / net liquidity output within 30 days in a stress scenario

Net Interest Income (NII)
Interest income — interest expenses

Interest margin
((Net interest income / days in the period) x days in a year) / average total assets

Lending margin
Avgerage loan rate — rolling average of 3month NIBOR rate

Deposit Margin

Rolling average of 3month NIBOR rate — average deposit rate

Cost /income ratio

Total operating costs / (net interest income + total other operating revenues)

Costs as a percentage of average total assets

((Total operating costs / days in the period) x days in a year) / average total assets

Return on equity before tax

(Operating profit before taxes / days in the period x days in a year) / ((OB total
equity + IB total equity) / 2 [excl. T1 hybrid instruments]

Return on equity after tax

(Operating profit after taxes / days in the period x days in a year) / ((OB total equity + IB total
equity) / 2 [excl. T1 hybrid instruments]

Equity certificate capital in % of equity

(Equity certificate capital + own equity certificate + share premium + dividend equalisation
reserve) / (Equity certificate capital + own equity certificate + share premium + dividend
equalisation reserve + savings bank’s fund + gift fund)

Earnings per equity certificate

(Operating profit after taxes x equity certificate capital in % of equity) / number of equity
certificates Book value per equity certificate

OB total equity x equity certificate capital in % of equity / number of equity certificates
Price / Book (P/B)

Market price / book value per equity certificate

Operating profit before write downs and taxes

Operating profit after tax + tax cost + write downs on lending and guarantees



Contacts

Tomas Nordbo
Deputy CEO/CFO
Phone: +47 922 11 865
E-mail: tn@rogalandsparebank.no

Johan Erik Flaatin
Head of Treasury
Phone: +47 5167 67 21
E-mail: joef@rogalandsparebank.no

This presentation has been prepared solely for promotion purposes of Sandnes Sparebank. The
presentation is intended as general information and should not be construed as an offer to sell or issue
financial instruments. The presentation shall not be reproduced, redistributed, in whole or in part,
without the consent of Sandnes Sparebank. Sandnes Sparebank assumes no liability for any direct or
indirect losses or expenses arising from an understanding of and/or use of the presentation.
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